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Many small businesses are already doing the basics—posting on
social media, running a few ads, sending out the occasional emaiil.
But if you're still not seeing results, chances are you're missing some
of the most impactful strategies for visibility.

At DMME, we specialize in helping small to mid-sized businesses
generate measurable growth—without the overhead of hiring an in-
house team. This free guide shares 5 insightful, easy-to-implement
marketing strategies that are often overlooked.

These ideas are:
¢ Practical and actionable
e Budget-conscious
¢ Built to deliver real results

We love empowering local businesses with smarter marketing
techniques. At DMME, we believe knowledge is power—and when
business owners understand how marketing truly works, they're
better equipped to make confident, informed decisions. We've
always made it a priority to ensure our clients are protected from
misleading tactics and short-term thinking.

d|g [tal m ktg Our goal? To help you grow with strategy, clarity, and long-term
made eazy success in mind..Let's get started.



STRATEGY #] - Google Business Profile:
OptimizeitLike aPro
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i \ A Google Business Profile (formerly Google My

Business) is essential—but simply having one isn't
enough. Optimization is key to local visibility.

Quick Wins:

e Complete every section (hours, description,
services, FAQs)

e Upload at least 10 high-quality photos of your
location, team, and offerings

e Post weekly updates (promotions, events, blog
highlights)

e Use location-specific keywords in your business
description (e.g, "Escondido HVAC Repair’)

Pro Tip: Invite happy customers to leave reviews, and
make it a point to respond to each one personally.



STRATEGY #2 — Local Backlink Building

Establishing local authority helps you climb the
search engine ranks—and local backlinks are a
powerful signal of trust.

How to Build Local Backlinks:

e Reach out to local bloggers or news outlets and
pitch a guest article or business feature

e Sponsor local events or nonprofits (theyl often
link back to your website)

 Join local business associations or directories
(like your Chamber of Commerce)

e Get listed on platforms like Yelp, Alignable, and
Nextdoor

Pro Tip: Search Google for "[your industry] +
Fallbrook” and identify local websites you could
connect with.




STRATEGY #3 — Branded SEO Pages for Each

Service Area

Search engines rank individual pages—not just
your homepage. Create targeted pages for each
service-location combo.

Steps to Build SEO-Focused Pages:

e Craft clear, value-driven headlines

e Write 300—500 words tailored to the service
and city

* Include location-based testimonials

* Link back to your main service or contact

page

Pro Tip: Just 3—5 of these location pages can
dramaittically increase your organic search traffic
without additional ad spend.



Strategy #4: Review Request System

e Send a friendly, pre-written review
request with your Google review
link after every transaction to
make it easy

e Offer a small incentive (discount or
giveaway entry)

» Always respond to reviews publicly
—it shows you're listening and
engaged




Strategy #5: Send a Monthly Email Newsletter

e Highlight recent projects, wins, or
satisfied customers

e Share one useful tip or FAQ

e Include a time-sensitive
fpromotion or event

e Keep it concise, visually engaging,
and mobile-friendly

Pro Tip: Add a CTA like “Reply to this
email if you'd like help with XYZ" to
encourage conversations.




Need a Hand Getting These Set Up?

Let DMME simplify the process. Book a $99 Total Marketing
Audit and receive a full assessment of what’s working,
what’s holding you back, and how to significantly boost your
local visibility within 1-4 weeks.

& Visit DigitalMarketingMadeEazy.com to book your audit,
call 951-239-5973, or CLICK HERE!
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